The Impact of Mail

How Mail performed in 2020

Item Reach Lifespan Frequency
On average, each piece of mail Mail stays within the household Mail is read 4.64 times whilst
reaches 1.16 people for up to 9 days in the home

Frequency of interaction rates by arrival day

Interaction with finance and utilities business mail peaks in the first half of the week.
TV and Telecoms business mail tends to be interacted with more at the weekend.
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At Whistl we have over 70 years of experience in delivery management, contact us to find out how we can help delivery your business

Call us on: 01628 702 579
Find out more: www.whistl.co.uk/postal-solutions
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